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Consumer education course objectives, content
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presented in this teacher's’'guide for Consumer Educatlon 1 and 2 for
the San Diego Onified School Dlstrlct .Course objectlves are aimed-at
several areas of consumer and famlly studies: consumer edEcatlon,
cultural awareness, human ‘potential (including sex stereotyping), and
career education, A grid ig\;ncluded to summarize and show quickly
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Edugation 1 and 2. Areas studied umder content analys1s include: life
St} %s. decision making--consumer behavior; consumer in the &conomy;
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1 .
Cu¥riculum material inythis pubtication represents a further step in the
S L o |
Gnagsing process of aturriculum development in the Consumer yand Famiyy Studia,

-

)
. . ! : ) . . .
prograom of FRe San Diego Uni fied School District.

! o . “

"o, Curriculum development undertaken by the district in the early 1970's focused
. i}. . . ’ L b . v 4 ‘) . . -
on meeting the demands of Part F, Consumer and Homemaking Education sectipn of
’ ' | o ;. v S Co
the Vocational Education Amendments of 1968. Curricula were designed by teachers
[ /7 - - ‘ .
bo add g consumer . fogus to courses with special consideration. jiven to Hwé
A confrfburi%ﬁs‘of ethnic groups and to economically ‘depressed arcas. Sluderts, .
. : ~ . . M .
parents, administers and consumer-homemaking advisory committees contributeds. .
~ M . . ?

*

“uggegtions and evaluations during the development: and use ngge‘bf curriculum

28

;1
S

ih clothing and textiles, foods and nutrition, chi!d‘deveidgm consumer:
; ) » ‘ ; %
’ education, famiiy studies and housing. ' ’ S )
Emerqing student and societal concerns piué new/program'ﬁf%drjfies from the 1976
% ~ . 1 . . \’ ) '

Vocational Educartion Act provided The'[mpefus fbr“reyision‘of'thpse curriculum
‘ ’ X ( _

. h
materials. ‘ :
~ -

—~———

SuprrT(S of the 1976 Vocational ?ﬁpca}ion Ac% defines consumer and hoﬁémaking

education as an instructional program designed to prepare individuals for the

. - A,
vccupation of homemaking and to meet the challenges of daily. living. The program
omcompussoé consumer od%caffbn, foods and nutrition, family relationships and
parénfhobd education, chitd .development and_guidancé,wﬁouéjggfand.home

T - C . » '

a . - . N .
management (including resource management) and clothing andstextiles.
v ‘ S

g ad
v ‘ N uA:’

by

The framework for=€onsumer education deyé!oped byrfhe‘Bureau ot Homemaking

- - -

ﬁducafion, State Deparitment of.Eddcafiqg’uqder the INCINCE. project Clnnovative

. N , r
Curricul. tn Consumer Education) was adopted as a-district frameworik tor
O - . g AV . .
ERIC - N U | )
Fr i ] - _ _ g . b

¥ = - I >



consumer educaf{Bn in 1975. Concepts in this framework are orqonized around

1
N

the consumer, the consumer In the marketplace and the consumer in the com-

munity.

Al'l courses offered by Consumer and Family Studies deparTmenFs focus on con-
sumer concerns - 20% of course objectives are designated for this. Consuméq
Education i-& 2 repreéénfs the course that directly addresses the total
conceggs of the framework. Curriculum materials for the course were initially

developed by Colleen Steck in 1971-72. Karen Crow, in the summer of 1977, re-

2

viewed the course for its relatlionship to the INCINCE framework and for its
relevancy to Subpart 5, student needs and current and projected societal ~

concerns. The material was further developed and edited by Dr. Joan Martin,

v

project advisor and editor. : ' ~

v . PR}
Focus of the revision centered upon reorganizing the objectfves acébrding to
:~ 'T,P
the INCINCE f#amework, checking for sex blas and adding objectives related to
‘/“
t.

cultural awareness, handicappad individuals;, environmental issues” and career

development. The curriculum materials from the Bureau of Homemaking Education,
- o ¥

Curriculum Design for Consumer Education and Maximizing Human Potential served

as references for the curriculum réviewers.

-

¢

The format-of the Consumer Education curriculum material differs somewhat from
" previous district publications In Csésumer and Family §Tudies. To facilitate
use by teachers and students in‘pladhing, managing and‘{nferpr;fing the course,
“the traditional Tééching—learning sequence phbliéafion has Been d}vided into
two parts. This publicafioh——Course objec}ives,'ConTenf Analysié, Supporting

Objectives and Generalizations--represents the first par>\cﬁ Tﬁf total curric-

culum revision. The publication includes the major course objectives, a

¢ ' "4a o




L
/

[

content analysi< detailing the subject matter inherent in these objectives, and
selected supporting objectives and content generalizalions developoed from the
analysis of the course objectives/content. The objectiven aredesiqned for une

A% a one or a two semester course.  leachers doing o two course sequence will

need to adapt the level of the course objectives so the second semestor o tu-

dents are working at a higher competency level. These teachers may also choose
to divide the topics over the two semester period., :

o '

The objectives are coded to the major emphases of the Consumer and Fomily Studies
program in the distriét ~-- Consumer educafion_[C], Culturnl awarcness {CA],

Human potential (including sex stereotyping and bias emphasis [HP] and Carcer

education [CE]. A grid is included to summarize and show quickly how each

course objective relates to these four emphases.

The second stage of the revision will incorporate the objectives and general-

. . . . : . _ . >
izations with new and revised teaching strategies and support material for

the learning experience section of the Teaching-Learning Sequence in Consumcr

'

Education., Evaluation items and FHA/HERO suggested activities will also be

added.

Teachers are encouraged to use the new publication with the existing Teaching-
: \

Learning Sequence in Consumer Education until the second SL&%O is published.

40

For the most part, the main points of the confent analy~is correwpond to, the

. . . . . . v . o .
, units or areas identified in the exi~ting quide. |learningy experiences can he
" selected that are consistent with the revised objectives. Teachers may uloo
-

request additional learning experiences from the Computcr Retrieval System.

4

Project Advisors
7.
v ~_Aina Summerfelt v

Qo . Y - Jane Stein
LY “ ' [ }
ERIC : R S ¢

e Joan Martin, editor
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CONSUMER EDUCATION | & 2

~

PeAd Il\H/\ll
"It oie the qoal of connumer education to hedp individuala improve thein rale
an allocators of reaources and o put chagera-conaumer o of the world' pro-
ducto--to help Yhem o i\iuvn a sobintying lite ~Ayle that is o harmony with
the wor Ide Convamer womus b comprehend Hhe ‘xltvrn‘!tivw. avai table 1o them,

whert chodcon mean, what the contequence o of fheir actions will be--not only
Al

inoperoonal terme but o oalao in terme of the effect on the Targer world cociety™

(1.

.

Conomer Education X 2 0s desivgned to help wtadents explore the dovelopment
’

N

of v luees ) e ources, life

sty les and dthe interrelation hips bgtween urnt".{xﬁ‘mp—
‘ » ;
Pion patterns, the environment and the public welfare.

COURSE DL SO O ' \
«

Consamer Pducation 1ois an instructions ! program decigned to hel N individudle
and famiTes improve home enviconment oad o the quality of peraor ol and tamily

Jite.  The progroam encompasses management Hf finances, resources and services

L N -
e specific studies in how to buy best in the various classifications of
\

. -

geodt I Ttee main object io for the Student to become o more inform&j consumer

¢
doinoan din=depth tudy of o broadar wcope than Consumer

o [
Cotisume s fas Yo
x

»
1) Sitem, Wiloon., "Foreword', ('ur‘ri«,ul/mlkﬂ')uiqn tor Consumer Fduacalion,
Y oment e sl Depar tment of tducation, - 1974,

+ .

~
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A predetermined number of
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Aruitoxt provided by Eic:

Dascribe the ~ole consumers play in the Amorican economis

COURSE OBJECT IVE

CONSUMER EDUCATION 1 & 0

¥

ctudontsas will demonsteoate ability ta:

Analyre the relationship betweon values, cultural, Social and voonami
factore and the use of resources in creating o desirod pattern of
Apply the decision making process to seledcted consumer
and isqauen. 4

".y'.|l‘HI.

Analyze the meaning of and the individual's roaponaibititiog involved

in impltementing the four consumer rightar Right to cafoety, fagnt t.
ba informed; Right to be heard ,and the Right to choone,

tnterpret financial obligqations ot various <tages ot the toami by D fee
cycle. Develop o money management plan based upon projed toed reouna e,
income and need. .

Select appropriate savings, investment and incurance programe.,

Examine consumer use, sources., forms and costs of credit.

Describe the relationship between cansumer decisions and food fac b
food production and processing, food costs and shopping practicos,

’

Formulate criteria for the selecticy and care of clothing,

Select a new or used car based upon environmental, perconal, financi gl
and operating and maintenance criteria.

Describe factors fo consider in <electing housing and home
Analyze effects of American cons'mption patterns on

the environment, the economy and »th=ar natinns.

the communi by,

Examine steps involved in career planning and firding omployment .,

‘n
. _ g \ )
< . . . .
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8.0 Coﬁsumeﬁ‘Buyimg: Food Marketplace

-

8.1

8.2

<

- ./‘ E o ’ ‘ oo S o A

L. .
» *“ U NG RN
s A > .
7 0 Consumer Borrownng . o ) ; P N
D> , - -~ .. N ; B . .\-s._‘:
Va 7:| Purpose of crédit « - N LS -
. . r7.2 Forms and sourced’of credit. \ s .
.- .f7 21" Sources o ~ ~ = - N
/‘l‘é“ ﬁiﬁ) 7.22 Credit +ermnn3¢bgy . s R S
AT .7.23 Forms of, Qred~ : o e o)
', F.3 Credit costs - o - ' /
2 "7:4 Credit ra*lng Lo - S Ty
* . 7.5 Credit transactions ’ T s -
. . 7.51 Contracts. . " ' T 5
- 7.52 - Regu!aflng agencies ' . .
* ° .7.6 Misuse of credit- ST : ' - B e

7.61 . Consequences - . o
7.62 ™~ Sources of help S ‘ .

-

<
A "\
fFood fagts- )
8.11 Food selection guidelines
8.1l Basic four:
"8.112 ood exchange list i L
8.12 Food additives %

8.13 Food fads and fallacies
8.131 Examples
8.132 Impact on health/money
8.133 Ways to recognize
8.134 Protection agencies
Spending for food
8.21 .Values and life styles .
8.22 Relationship to total spending plan
8.221 Various income levels
8.222 Government programs
8,23 Factors affecting food costs
* 8.231 Types of stores
8.232 Processifig, packaging, marketing
8,233 Convenlegﬁe Foods
Shopping management skills
8.31 Standards of quality

8.311 Grades : ‘
8.312 Inspection )
8.32 Labels

8.321 Basic requirements -
8.322 Nutritional

8.33 Shopping aids

8.331 Unit pricing
8.332 Open dating and pult dates
8.333 Coupons ' ' :
. 8.334 Market lists
8.34  Selling practices
8.35 “Reducing food costs . -
© . 8.351 ° Storage
- 8.352 Shopping hints "

o

s L
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guidelines
" Types of stores
9.22 Quality/cost

9.28_ Payment methods N
9.2 Fads, fashion, styles CoN
9.25

9.3 Clothing care

¢ O |

~

10,2

10.

I'l.
M.

W, oW

3

I
2

9.3l
9.32

.0 Consumér. Buying: .

lnformaT:on a|ds \Y

Laundry procedures
Stain removal Ny
9.33 Dry cleaning ‘

Transportation

,Publib‘or persaomal

0.1l  Environmental, energy issues
lO.IZ Public transportation :
10. Personal finances

FaGTors in buying new or used cars
10.21 “Operating costs /
.10.22 Depreciation ’

10.23 Tests before purchase e
Selecting a dealer
Warranties and guaranfles

10.24
10.25

Financing a car
10.31 Comparisons of credjt+ sources

10.32 Cost of credit contract

=
Housing and Home Furnishings

.0 Consumeg Buying:

N

—

Values in housing ~
Consumer decisions . «

Il
Il
-

.2l  Location
.22 Type

.23 Quality
.24 Rent/buy

Financing

Public policy ~

Housing trends /
Househo!d equipment

11.6

I Essential

.62 SQelection, use, care

Home furnishings . s

Il
I

.71 Basic needs
.72 Selection features

N
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12.0 Gonsu&gélaﬂdtibe—ﬁnvironmenfi

12..] "Consumption paTTérns

5:~ . oo 1200 Envjronmenfal imQ@cT ' X
' 7/ 12.12 Economic and interdependence aspect
A2 12,13 Personal values
- 2.2 Water .use ) - - -
2o 12.21 Consumption patterns
: 12:22 Ways to freduce . .
2.3 Energy use S B
12.31 Sources ' ! -
L2.32 Consuimption patterns
12.33 Ways to reduce use b
12.4 Food use 4 -
12.41 Interd ndence of food supply

12.42 Eating habits
12.43 Food waste
8 12.44 Ways to reduce
12.45 Air, noise, visual pollution

I§/A5l ldentification -
124452 1individual and group action :

3.0 Employment and Employability £
13.1 Value of work .
3.2 Occupational choice &\'
) .
|3.21 Career planning
13.22. Personal gqualities

. " 13.23 Job opportunities
13.24 Training
* 3.3 Finding employment

13.31 Laws relating to employment
13.32 Work credertials - .
13.33 Communicatian skills
13.331 Resume 4
13.332 Levters of application.
13.333 Personal interviews
13.4 Careers in personal and family economics
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- CONSUMER EDUCAT ION

COURSE OBJEETIVES, SELECTED SUPPORTING OBJECTIVES -AND .
CONTENT GENERALIZATIONS - .

~

e

r N

.0 AnéJyze the relationship between values, cultural, social and economic
tactors and the use of resources in creating a desired pattern of living.

CONTENT GENERAL | ZAT ION

OBJECTIVES \
4 - -

Distinguish between facts,

~values -and standards.

[C, HP]

Distinguish between per-

sonal, family and social
values. [C, HP]

Describe the influence values
have on shaping a lifestyle.
(C, HP]

Describe ways family customs,
beliefs and traditions influence
life styles of various cultural

groups. [C, CA]

ldentify community conditions
that can influence an individu-
al's or-family's life style.
[C, CA]

Compare the values inherif in
income use of selected Tndi-
viduals and families with vary-
ing levels of income. [C, CA]

Facts are true statements of things
as they really are. Valles are an
idea or concept of the desirable
that give direction to life. Stan-.
dards are a criterion or set of
criteria used as a base of compar-
ison. : ' : :

Social values represent the col-
lective values held by a given
culture or subculture.

Family values are the accepted
values which direct behaviors in
interpersonal family relationships.
Personal values are the ideals which
integrate the personality and make
it predictable and whole.

Lifestyles of individuals are di-
rected by the values they hold and
act upon. - :

f

Cultural traditions, ethnic back-
grounds, family beliefs and customs
are reflected in various living
patterms. )

The culture of the community--its
values, institutions and customs
are reflected in Yarious living
patterns. '

The manner in which income is earned
and spent as well as the amount of
income influences life styles.

~ o
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_CONTENT*CGENERALIZATIONS |

[c, pF?]

OBJECTIVES -

tdentify human -and .mate-
cial resources which in-
fluence consumer behavnor

°

Cr}fkque selected re-
source management prac-
tices. [C, HP]

{
Suggest ways available re-
sources can be substituted
for limited ones in shapi g
a life-style. [C, HP]

*ldentify ways public ser-

vices provided through
taxes benefit people in-
the community. [FCJ

Identi fy- local community

‘resources available to

residents in various sec-
tions of San Diego. [C,CA]

Compare community services
available to metropolitan
San Diego residents with

those available to subur-

"ban residents. [CA]

Examine increased costs of o
community facilities and m
service caused by vandalism
and poor consumer use. [C]

ldentify public services
provided by private and
volunteer service organ-
izations. [C, CA]

S ~7Y

When one uses an ability, an attitude,
knowledge or energy, “human resources . -
are.used. : g
Non human:resources include uce of
time, money, goods, property or ‘com-_-
munity resources. 3
The ability to perceive and manaqe
resources and the availability of
resources fnfluence satisfaction
and goal achievement.

Resources may be interchanqgeable.
Di fferent forms and combinations

of resources can be used to-achieve
goals.

Forms of taxes levied at the federal,
state apd local levels provide pub-
lic services that cannot be provided
effectively or economlcally by the
private sector.

Creative use of community-resources
and service can be used to enrich
individuals and families:

- recreation

- health

- transportation
- employment

- education

Costs and venefits of community ®er-
vices are shared by all citizens.

-~
Volunteer service organizations,
civic, religious, cultural. and
professional qroups supplement |
the services provided by public -
agencies. They respond to specific
needs of individuals and qroups in
the community. ‘
Bthnic and cultural ansociations
work on curreni <ocial, and economic
concerns of qroups in the community.

i
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OBJECTIVES

Expio?e kinds of volunteer
services open to yoyth and
young adults in the commu-
nity. [C, CA, HP, CE]

R

8

\

b1

)

CONTENT GENERALIZATIONS «
= - -

Contributions of time, energy, skills

‘Mgnd®onsumer goods by individuats

and families support community.

' programs and services. -

‘Voiunteer services offer the Chance

to gain personal satisfaction, per-
sonal competence and a sense of com-
munity involvement.

~
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- 2.0 App Yy -the.decision making process to selected consumer related problems

and' issues. x € .. ‘ * .
S o ,
x . OBJECTIVES : CONTENT GENERALIZATIONS -
N \\? - T I
< ~ N : p 2 .
/2.1 Demonstrate.use of the in- An individual'q consumer behaviorfis

duiry process by:

N

It

- .

- recognizing-a protem
and stating questions
that guide inquiry
and limit scope of re-

. search, - '

~ considertng tentative

" . solutions based upon
hypotheseées

- clarifying terms and
concepts

- collecting data and
evaluating data. sources

- analyzing’dafa'fo test
hypotheses and draw
conciusion

- applying conclusions to
new situation. [C, HP]

Detmcnstrate use of the val-
uing process by:

=~ recognizing the value
components
- considering value rel-
evant behavior
- clarifying vatues ex-
emplified
- hypothesizing about
value .sources
- analyzing value atter-
~.. natives ‘
- examining value pre-
~""Yerences [C, HP]

Demonstrate use of the

‘decision process by:

”

‘problem .
= considering alternatives
= clarifying alternatives
= predicting consequences
- analyzing alternatives
= ordering alternatives

[C, HP] N

“f&: récognizing a decision-

&

characterized by\inquiry, valuing de- - )ﬂ

cision and consqmér action.

ol !
The Agocess of inquiry enablesmfhe
consumer to adquire skills for the

continual processing of information.
\ i

S o

.
*‘%_,

The valuing proecess facilitates a
rational view of consumers' world
and may be used consciously to in-
fluence consumer decisions.

The decision process brings together
The results of the inquiry process
and the valuing process. Mastery of
the process enables consumers 1o
cope with future concumer deciaion:.

LN
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CONTENT ‘GENFRALI ZAT I1ONS

- "OBJECTIVES

Demonstrate use of TheL\g

consumer action pr@ces§/ essential to effect change. \
by « 7 . <
- . . . -
- recognizing issues .
. ' - considering evidence . ‘ ia,
and alternative ac- Y, ’
tidns T s S
Y - cldr|fy|nq consumer \ :
ﬁﬁ actions o '
- organizing evidence
: and selecting actian ) ‘
- initiating and eval N\,
uating actions EC Hﬁ]*
g\% 2.2 Locate examples depictr ﬁhy one deCLSIon is related to
N ing Lnferreha*iénships xkﬁﬁﬂher dgC|5fon5 which were made
x‘\\\‘ of decisions with past, ™ f’eﬁwﬂler and any one decision may
: present and future de- have results that will affect pre-
cisions. [C, HP] sent and future decisions. - Example:
i - enerqgy transformation of product
. Diagram a central- A central-satelite decision is
‘satelite decision. characterized by the presence of
Fcy a signkficant, central! choice plus
a number of related dependent
choices. .
Project possible effects A chain decision is directly depen-
of a chain decision. dent upon the preceding choice and
c] “the chain can start or stop at any
point.
Examine relationship be- A decision involves using resources
tween use of resources and . in order to carry out the decision
decision/action. [C, HP] and the resources may be increased,
, ' decreased or depleted in the process.
Describe limitations of the Trhe decision making process is
decision making process. affected by;
'c, HhJ
‘ - one;s capacity to do it
- environmental 1imitatjon.
| - what one is willing to risk
: - amount of research into alternatives
- time benefit factor :
- attitudes and cmotions
¥ Consumer .Lducation Curriculum Modules - A Spiral Process Approach.
U. 5. Government Printing Office. #1780-01284, 1974.
Q

—

—

Action updn cohsumer decisions is

IPEB;
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American economic system. ’

CONTENT “GENERAL L ZATIONS

3.0 Describe the role consumers ptay in the
A B -
] OBJECTIVES - ;o ’

- .
[ -

List basiqﬁcharacférisfics of
the American eceonomic system.

-

[c]
5 ~ vy
e 4 ‘ .
: / ,
i \ al- J
. , .

-

4
I'tlustrate the circular flow
of goods and services in the
economy .

(C]

Ildentify factors which influ-
ence the types and amounts of
goods and services produced
in our economy. [(C] -

Relate the consumer's role to
the influence it has on pro-
duct development and sales.

(c]

Trace production and marketing
costs on selected consumer
products. [C]

‘i

3.2

3.3 Describe major role of govern-
ment in providing consumer
services. [C]

b ~.
The economic system of the U.S. is)az
mixed economy where the public sé for
(government) d the private Stf?gr‘
(business and\ industry) conduc .

economic actiyities. N,
= L

b , .
In a private enterprise system, cons

Bumer demand greatly influences what -
to presyce; the profit motif stimu-
lates business activity and produc-
tion, competition encourages effi-
ciency; and the individuals are per-
mitted to choose freely the ways
they will apply their talent and .
savings to the production output of
goods and services. )

.y . 1«: o
The ecéﬁomy functions“in a circular
flow of goods, services and money
among consumers, business and govern-
ment. .
The market is the basic institutional
arrangement through which the pro-
duction and distribution of goods and
services are determined.

The interaction of supply and demand

is a de§$rmining factor in.the availabi-
lity and prices of goods aRd services in
the market. .

Production and marketing costs are
primary economic factors determining

the prices of goods and services.

The goods and services provided by
government are generally those such

as police and fire protection, education
certain health services, and highways
that would be difficult or impassible
for individual citizens or the private
sector to provide.
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OBJECT I VES
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L
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> CONTENT GENERAL IZAT17,

s

y
ldentify role of individuals
in influencing governmenT%i
action. [C] )

Relate public demand for addi-
tional benefits and services to
the need for increased taxes.

Lc]

; To make intelligent and rfeascnable
deciSions on the role to be played by
government if the economyy the benefits
and disadvantages of government action-
and 'spending need to be carefully ex—
amined.’
)

Individual <itizens, by their votes
for specitic candidates and programs,

termine what wil' b& provided by
government and for shom.

Public demand for additional penefits
and services without corresponding
tax increases can lead to zovernment
deficits and contribute to excessve
inflation.

e
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b 4.0 Analyze the meahing'g{—and the individual's responsibilitic  inveolye!
in implementing the four consumer rights: Right to cafety, right to
be informed,.right. to be heard and the right to chocse. '
o b_,' .’_ R . -
OBJECTI¥ES - CONTENT GENERALFZATIONS
4.1 ~ldentify ﬁrodﬁcfs and prac- The consumer has the right to oexpect
tices ®high are harmful or purchases to meet criteria for safefy,
potential ly harmful to con- i
» - sumers. [CJ] .

fdentify the major federal
ies that protect and
serve cpnsumers. [C]

Describe consumer protec-
tion services provided by
state and local agencies.

[c] -

interpret basic purposes
of selectel legislation

designed to protect the

customer. [C]

Select appropriate protec-
tion legislation that applies
to specific products/or con-
sumer problems related to
cafety. [C]

14

Governmental agencies cstablish and
enforce staddards of safety for speci-
fic cateqgories of products.

- Food and Druqg Administration

- Federal Trade Commission

- Treasury Department

- Environmental Frotection Agency

- Occupational Safety and Health
Administration '

= Office of Consumer Affairs .

- Federal Energy Administration

- Agriculture Départment

State and local agencies incluc:

such as the following:

- Department of Consumer Affairs
- Department of Health

- Bureau of Weights and Measure«
- Department of Licensing

- Bureau of food and Drug

Local:

Smell Claims Court

CALPIRG

- Consumer Aid Centers

- County or City Attorney's Offici/f

—

o

Legisiation specifically desingned

for consumer protection include-
such acts:
- Fair Packaging and Labeling Act
- Consumer Credit Protection Act
- Textiles Fibers roduct Information
Act
- Federal food and Drug Coometic Act

<4



Qv e Ive, CONTONT B AL TZAT
4.7 tsaluate the accuracy and The concumer oy, tThe o8t s
“~roeliagbibity of various and accurate information ioomge 00y
sources of consumer infor- it rmend o ameer S 1,
ma b o, T '
- , Consumer can cu freer sl LA
\‘\. proftection Ly 2ol 3ol snle
cources of  onoamer oot rmati o non
< products and er vioee Leetore moak g
3 decinion,
-
Hdentify courses from which %’ Consumer indormation 5 available
informatioun about services from public and private Te.ting
and products may e obtained. agencies, professions!l and trade
[ _ associations and manufacturer s
N N
, Coamp lizs:
i - tPublic: USDA, LA
- Private: Better Buciness Bureau,
Consumers Research, Ino., Consumers
Union.
ldentity methods used to pro- Advertising, promotion, sales, buying
mote oale of goods and ser- incentives asuch a5 frading stomps and
sices. 0] coupons and salesmanship at point of
sale influence the informstion avai labte
to customers,. )
Describe how various selling
methods af fect business, con-
sumers and the economy. [C]
Identify psychological techni- Advertising can be analyzed to detect
ques used in advertising to its psychological appeals, values and
influen-c consumer information its use of wymbole, color, \imagery
and induce peolle to buy. and Tanguaqe.
(]
Examine various types of Consumers are better able to analyze:
adver ticing the Janqguage the information provided by advertio-
techniques used in each. ing when fhere io knowledge of variou,
[¢7] types of advertising and “he onquage
M appeals used.
- dostimonial - ugagers v
~ inotitaticonagl = Subliminagl
- conformity
- ass5o0Ciation ]
- informative J
2—.
4 ¢
o o

E MC [

Aruitoxt provided by Eic:
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OBJECTIVES L __ CONTENT GENERALIZATIONS L

4.5 ldentify 1casons consumersy Consumers who are uninformed, hamper-
become victims of fraudulent / ed in language skille, too trunting
practicps” [C] ‘ or ecasily influenced are more |ikely

to be victims of consumer fraud.
Distinguish between misuse of Consumer misusc, not product mal-
-product and product failure. function, is frequently the cause of
Lc] - . consumer complaints,

" Explain appropriate procedures The consumer has the right to regis-
registering consumer disatis— ter complaints and to the redress of
faction ond gricevances. [CJ grievances.

Consumers exercise their right to be <«
heard by'communicating their needs,
preferences and satisfactions as well
as their grievances to business and
government.

b . Reporting complaints to the local
business firm provides the most di-
rect avenue of recourse for consum-
ers.

ldentify where the consumer Consumer complaint centers of local
might go for assistance when news media, Behter Business Bureau
sellers fail to respond to and public and private protection
reasonuble demands and requests. organizations assist consumers with
LGJ - : problems and advise on recourse avail-
i 5 able.
Report a grievance or problem, Consumers, protect their right of. re-
'with necessary facts and data, dress by reporting instances of decep-
to proper sources in a logical, tion, fraudulent unfair practice or
reasonable manner. [C] product failure to the proper author-
ities.
f‘
Explain functions of small The smail claim courts handles civil
claim courts. [C] ' cases jnvolving small sums of money.

4.4 Indicate ways consumers exer- The consumer has a right to choose
cise Their freedom of choice among a variety of products and
in consumer decisions. [C] services at fair and competitive

prices.

Consumers exercise choice by select-
ing produts and services which meet
their needs and by communicaling
their preferences fo sellers and
producers.

17

Q | 27
ERIC

Aruitoxt provided by Eic:
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OBJECF1VES CONTENT GENERALITZATION

Monopolies and other anti-competitive
practices restrict consumer choice
by, limiting the variety of products
and services available,

4.4 ldentify factors that In-
fluence the consumers' right
to thoose from among a variety
of products and services at

competive and fair prices.
Certain government requlations, policies

[c3 _
Ny laws restrict freedom of choice in
the public interest.

s,
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Interpret

and needs.,

OBJECTIVES

financial obligations at various
bevelop o money management plon based upon projcected resources

life cycle.
income

stages of family

~ .

CONTENT GENERAL TZATIONS L2

Y

.

¢

Relate™level ofyincome
Fo personal abilities,
occupational selections
and economic conditions.
[, HP, Ct]

Yxplore‘personal abilities
and ski'lls in relation to
career goals. [C, HP, CE]

¥

tdenti fy current apd
potential occupational
opportunities opening
for men and women .

[C, HP, CE]

ldentify a range of
possible economic fu-
tures. [CE, HP, C]

Examine educational
opportunities available
locally to upgrade one 's
ocrupaflonal competence.
[r, cE]

ldentify personal skills
and competencies indivi-

‘duals and family members

chtribute to the family's
real income. [C, HP]

Predict financial obli=-
gations encountered during
an individual's single,
early independent |ife
stage. [Z, HP]J

Compare representative
spending patterns of
single persons with
varying incomes. [C, HP]

~sired pattern of

income i5 influenced by

characteristics, nccupation-
educational qualifications,
location and economic condi-

Level of
personal
al choice,
geographirc
tions.

Career choice is quided by one's
values, goals, attitudes and interest.

Types of occupations and degree of
success obtained influence an indivi-
dual's economic status and standard of
living.

Changes in occupational steredtyping
broadens career options for both men
and women.

,“ -‘
Examining the future requires a tife
span orientation and the weighing of

immediate gratification agalnsf de-
ferred gratification.

Continuing education and technical

training extend employment opporttni-
ties and earning power and may increase
personal satisfaction from work.

Perception and use of available
resources other than money increase
the possibility of achieving a de-
living.

te
-

Independent livimg involves taking
care of.one's basic needs for shelter,
clothing, food and psychological need
for self recognition and personal
grdwth,

An individual's style of living may
be affected more by a pattern of
spending than by the amount of money
earned.

(9 .E?Ea |



OBJECTIVES CONTENT GEHERALIT/ZATIONS
4 . R T
5.2 Describe the relatlonship be- In early years of marriage, money
tween early married stage and tends to be a critical arca of con-

LAY
v

5.

3

possible financial problems.
[C, HP]

Estimate potential increases
Iin family expenses during
child-bearing and preschool
stage. [c, HP]

ar

Lo

Describe financial problems
families are likely to en-*
counter in the early and
late child-rearing stages.
[C, HP]

o

Suggest ways parents can help

"children and youth develop

positive attitudes toward use
of money. [C, HP]

L]
'dentify ways young people
can contribute to family in-
come. [C]

Examine financial concerns
of retired and elderly
persons. [C, HP]

Identi fy reasons for a spend-
ing plan. [C]

:;P

20

flict.
L
- income may be low
- differences in values, goals and
use of income require resolving.

The child bearing and early chtld

rearing stage is characterized by

evaluating and adjusting financial
plans and practices with the increase
ig family size. g

As tthe family enters the early child
rearing years, expenses mounkt. with
money needs competing for the use of
income.

The later child rearing stage repre-
sents the peak expenses for many
famities.

Children/youth establish habits and
attitudes toward use of money during
these stages which provide a founda-
tion for the development of nouney
values. :

Teenagers may contribute directly or
indirectly to family income through:

- services _ '

- assuming responsibilities for some
of their own expenses

- direct contributions

Reduced income necessitates adjust-
ment in use of financial and human
resouces.

Making a‘spending plan tends to in-
creasewsatisfaction and financial
benefits for individuals and families.

A spending plan is a way of classify-
ing needs and wants and allocating
funds equitably to receive satisfioc-
tion. '

)

A spending plaﬁ lets individuals and
families knox/how much they can spend
without assuming more debt than they

can handle. * .

Y .éfl/f
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S Do ribe haman and matos ial
Tosoarces avat bable tor indi-
vidipals and families to roach
Goake. Lo, e

Fdentify characteristicn of
a sound spending plan,

[

Y,

Fxplain-how <pending plans
may  vary amonag differeont
[C, H, CA

Inidicate major
o ospending plan.

provisions of

[C]

o CONTENT GENERALLZAT O
'-Iti § o=

arid oo .
Cof (T TR bre

Pereeption, ar
Mmey
money managemen

fami lic, .

SO Cev, cenhone o

potential 0 ndi -
viduata and
Characteristics of o w rkable.openg-
invol soment ot foamily
members, provision for Savinga, ol low-
ances for unptanned exspenses, floxi-
bility and realism i'n planning and
carrying out

ing plan include

Fhe plan.

Fffeactive spending ptang reflioct
difterences in valuces, wants
and necds of individuals and families.

Goal-,

Spending plans are ba-ed upen o
realistic appraisal of aoals, income

; and financial commitments.
’ s
- money income, real incoroe
- ftixed expenses
- flgxible expensde
5 - emgrgencies
- savings
Desiagn 4 vecord keeping system Systemic record keepifg contributos
for own o opecified family to financial mdnagcmeﬁkg
use.  [C] »
e vt o ,
Describe need for permanent rking out 3 procedure for kaeeping
financial records.  [C] inancial records helps individuals
verify expenscs. K
N
Explain the purpose of When there ic enough money 1o main-
checking accounts.  [C] tain o balance, checking accounts can
' ~ be convenient and safe way of dispens-
. ing money. Cancelled checks act as re-
ceipts.
»
Define banking tofms used Knowledge of terms used with checking
- with checking accounts. accounts aids the consumer in selecting
(Cc] and maintaining the type appropriate to
needs. )
- deposit - service charge
- check - bank statement
- forgery - reconcile
~ overdrawn - deposit slip
- cendorse - joint account
- check record or
Stubs
) ‘
o 2'.1

ERIC

Aruitoxt provided by Eic:
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LCORILETONES T

Compare conts of checking
services otfered by various
banks. . [C]

Reconcile a bank
checkbook record
cel led checks.

statement,
and can-

(cl-

Expltain appropriate pro-
cedures for handling a over-
drawn checking account. [C]]

Develop a spending plan based
upon values, goals, and pre-
sent and fuTure goals. [C, HP]

Adapf a spending plan to meet
unexpected situations.
[C, CA]

income tax form,
necessary re-

Prepare short
documenting al |l
cord. [C]

ldentify appropriate sources
of assistance and advite for
preparing tax returns. [Lc]

Explore sources of help in
financial planning available
M the community. [C]

~tax preparation,

22

CTCONTENT GENERAT TOAT TON.
Costa of chocking corviaoos, Vo y o Mmoo
financial institutions. »
Consumers can raise or lower

weloection
System,,

checking costs through

of services and check
Prompt and accurate otrontion to
bank statements facilitate financigl
management and record keeping,

-~

A spending plan is an effective Fool
to increase satisfaction from income.

Periodic review of a financial plan
s essential to mect changing condi-
tions and achieve goals.

Taxes are levied fto provide certain
services and goods for all citizens.

ks

Public and private agencies and
consul fants provide assistance for
examp le:

A .

- Internal Revenue Service
Specialists in financial planning
are ayailable to hetlp-individuals

and families with financial pro-
bleds. ’

e
oo
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O CEIvE
the reasona for
and personal o values inherent
in o saving, progrom.
[, e

[nterpret

)

Propose way< in which indi-
viduals' and families habits
of thritt can add te money

available for savingss.

[C, HP]

[denlify ways and places to
save and invest tor differ -
ent purposes. [C]

Compare the safety, liquidity
and expected rafe of return
for specified types of sav-
ings plans.  [C] 3

Select a savings plan suit-
able for specified indivi-
duals and families. [C, HP]

‘Analyze ways in which a sav-'

ings program can differ for
individuals and families
from varying backgrounds,
value systems, economic
status and finoncial re-
~ponsibilities. [C, HP;, CA]

- ‘h,

“of life cycle,

e et J“prmpﬂiwlw Scavings, investment o oand tneurance programe..

CONTENE GENERAL TZAETOHT
Savings provide funds tor nbicipated
expenses, unexpec tod nmvlﬁ:m P
opportuni ties and future gool..
Fhe potential to
tfuture by

‘1“()["7

Individual«e have
help.control their
establishing both
range qoals.

YW
tong and

Savings ﬁLVvaou making o choice
between spending for immediate needs

and wants and postponing spending for

later satisfaction.

Selection and use of resoyrces in g
thrifty manner can increase money
and may help alleviate environmental
problems.

Different financial institutions

of fer a variety of savings plans and
services to meet individual needs
and goals.

Safety, return and availability and
risk involved are important factorse
to consider in choosing a savings
plan.

Financial institutions offer a .
variety of differing returns on
money invested:

- commercial banks
- savings angd sfoans
- credit unions

The savings and investment plans of
individuals or families reffect

their walues, general goals, stage
tevel of igcome ond

financial goals.
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Do teemine Fype and amount
aid in

saving and
[C ]

of advice
making appropriate

investing deciaion..

et ibe roacons for and the

will., [C]

eclemento Of g

the meaning Hf Insur-

[C]

Dot ine
e e .

Fdentity current and projected
ricke, if any, for
which Tnsurance 1o needed.

(]

Deccor ibo . the
inourance and
provides.

personal

basic types of
the protection

[c]

ouch

Compare the protectio® provided
and the coasts of the four types
of 1ife insurance. [C]]

Plan oo T fe insurance program
for specified individuals/
amilies based upon their {ife
ctyles, financiol obligations,
incame and ctage in life cycle.

CC, HPT

of banefits pro-
Security.

fdertify types

under Snaecial

vF- s ‘
O \J(_’u

Cu]
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Financial inveetment moy teo mode i
peraonal o proper by, edue b, b ke,
bond and Tnour and e,
Pnves tment proqgrame involve ol g-
Foted pioke o the procgaec b o gaine-
Py gresater rotarn,
Estate planning o the procesa of

use, conservat ion
and propoerty

arranging for the
disposal of capital
after death,

P oprotection againgt
financial and i

Insurance

possible baved

| OLH

upon the principle of shared riok.
The way individual« perceive atfects
the amount and kind of insurance thoy
believe they need.
Basic types of insurance ipclude
heatth insurance, life insurance,
property insurance and soci ol so-
curity.,

-
Basic types of life insurance include
straight 1ife, term, endowment and -
limited payment.
The need for life insurance i+ deter -

-mined by one's present and future

financial needs and family responsibili-
ties,
Government <ccial insurance nrovide

benefits
eligible

SUrvivor
for

medical benefits,
and retirement income
citizens.,
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ot the olther or g combination: e

payment and prepaid health plone.,

Compute the short term and

Fond range costa of g mjor .
physical disability,  Bott

private and public community
resources are available when
individuals of familiecs face
stress Situations. [C, 1P ]

Examine financial medical aid
avat lable for the disabled.

Identity ftypas of policies Proporty insuraonce provides protection
and coverace available in Againct theft, damaqge, aocident o
property insurance, roasons for Tosa ot home o b b e
(] of rosidence,

~
Determi o types of auto insur- There are many types of insurance
ance needed for specified indi- coverage tor motor vehio las oo well
vidual . [ g for driveore . Moot Gbato oawe 1oe-

quite drivaor s o and ownere of moten
vehictos ta be abile to matioay i -
Bility —loaime,
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Dive 1 i b, of crodit,

o]

purporiey,

crodit
communi ty.,

Sourc s of

ldentify
avarl table in

[

Focal

Define meaning of terms related

to credit use. [C]

Fdentify forms in which crodit

i oavailable. [

of credit card:
consumers. [C]

Daseoribe typos
available to

Lrtate advantages ond disavan-
fages to the use of credit
cards. [0]

Cite types,
relative
differcnt

sources and
of credit for
purposes. [C]

Costs

Pompute costs of various forms

Sf credit. 0]
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Consumar  crodit and borrowing
pormit the une ot tutara income tao
Satinty procsent nooda and wants,

the

A TR O f

Crodil temporaorily in
standard of living ot
incurcing o dobt,

ST Y S

thea

Credit 74 available trom banka, credi
unions, satos and personagl finance
COMPANI ey, insurance companies,

merchants and pawn shope.

’

Credit cards, charge accounts and

!

revolving accounts are sources of credit,

Knowledge of terms used in credit i

an essential consumer akill.
IThe var " Hus forms of crodit include:
P o
- service credit
- sales crodit

- open charge account

- revolving charge auvcount
- ninety-day charge

- installment loans

Three basic types of credit cards are
available: bank rcards, travel and

enfertainment cards and one-company

cards. :
Credit cards provide convenience, ins
credit, emergency use,
substitute and ease of payment.

Lending agencies and consumer credit
sources differ in rates of interest,
payment methods, servicn offered and
security required.

forms «f

Comparison of sources and

tant

flexibiltity, cash

credit and cash loans pelps the consumer
choose the service best suited to his/
her needs.

Credit is 4 service paid for by the _-on-

sumer and Costs vary among different

ing institutionc.
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_OBJECTIVES CONTENT GENERALIZAT [ONS

8.1 Fallacies are based on misrepressnta-
tion, misinterpretation and misinfor-
mation.

A nutrition fact implies a scientific
basis. Facts about food emerge from
the research and work of leading sci-
entists and nutritionists who work in
universities, research foundations,
‘hospitals, government agencies and
laboratories providing authoratative
“nutritional statements.

Describe the implications The danger in food faddism and quack-
food faddism and quackery ery includes: .
can have on individuais

and families. [C, HP] - essential nutrients may be lacking

and health damaged.

- economic waste - faddish foods and
treatment are expensive.

- failure to seek early medical ad-
vice.

- imposing of false ideas on people.

ldentify ways a consum Generally, food faddists use some of

can recognize a food the following techniques:

faddist or food quack ]

(c] - Almost always have something to
sell.

\ - Bypass the professions, go direct-
) ly to public. Higher in price than
similar products sold el sewhere.

- Appeal to people's emotions, using
scare tactics. Play upon fears,
hopes, superstitutions.

- Undermine people's confidence in
the general food supply by suggest-
ing food processing and production

: damages people's health.
\ » - Make extravagent claims for the pro-
) ducts they sell. Promises to cure,
; T help live longer.

° }j —- Take a few facts from scientific re-
y search and use them to back product.
{ ‘ Partially quote authoritive infor-
&ﬁ mation or misquote to own advantage.

-~ Attack public health officialy,
Amergcan Medical Assocciution and
recognized nutrition authorities.

- Poses as an authority. Uses testi=-
monials and case histories.

3



OBJSCTIVES ' CONTENT GENERAL | ZAT 1ONS

8.1 Examipe ciaims for health Health, organic foods are those thought
'~ .. .. .and organic foods in light . to have superior health-giving and or/
of scientific cri'teria. life-giving properties. Organic re-
fc] fers to foods or crops grown from "nat-

ural soils" with natural pest control
and fertilizers.

- -

Critique various popular . Mass media bresenf an abundance:of
) -articles, books or nutri- misleading and inaccurafe information
tlon~health programs for concerning food, nutrition and health.

soundness -of nutritional
E}formafion. f'c]

ldentify agencies protect- The Food and Drug Administrafion en-
ing the consumer against forces regulations pertaining to label-
fraudulent food and nu- . 'ing. Provides scientific evidence of .
tritional claims. E@Q‘ fraud. ' ’
> * . Federal Trade Commission governs false
- and misleading advertising and has
jurisdiction over materials that cross
state lines.
The United States Post Office is em-
powered to prosecute individuals or .
companies who solicit money by fraud-
ulent advertising for products  purchas-
el ed by mail order. \\g ¢
: Propose;appropriafe con- Reporting questionable hé&alth claims
sumer actign for speci.fic to proper authorities is a consumer
food faddism situations. responsibility.¥# ' Sy
(cl " ' o . ' . . P
8.2 ldentify factors that in- Food habits may be influenced by socio-
fluence individuals or economic status, food supply, taboos,
families food patterns , superstitions, prejudices, customs,
_ and preferences. age, sex, occupation,, family group,
v (C, HP, CA]] geographic location #nd religious
i ' affiliations. .
Examine food consumption The values one places on the social,
patterns of individuals/ economjc, nutritive and .emotional as-
families with varying pects ‘of food influence the kinds @nd
b lifestyles.. .[CA, C, HP] amounts of food used. )
r & ¢ v .

- %"  Analyze percent of *income
allocat#ed for food expend-
- itures at various economic _ ) ,

(' levels. [C, HP] \ . ’ | : 7
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OBJECTIVES : CONTENT GENERALIZATIONS
8.2 Examine amount of mogey While a compeTenf manager can reduce
availabple for food on a the amount of money needed for food,
poverty level budget. there is a practical minimum below
" [c, ca] . . which it becomes increasingly diffi-

\ cult to acquire adequate nutrition
and to prOVlde culturally accepted
variety in food.

rden+|fy local programs‘ Support systems exist for individuals/
that assist individuals families who cannot afford ‘enough food
to obtain better nutri- for adequate nutrition.
tion through adequate v
food supplies. [C,HP] 5§b - food stamps
’ ; ‘ - child feeding programs
- new and expectant mothers, infants

o and 'young children
- senior citizens low cost meal
programs . :
Describe factors that . The cost of any given food differs in
influencé the cost of relation to thé season, the process:ng
- food and food products a and marketing and Iocaf|on and facili-
[C] . ties of the store. .
¥ ,
. . (When a store seIIs convenience, includ-
o “ : o |ng l[ong holirs, credit, Jocation and
y , B ’ del|very, The cosT of food tends to in-
! L ‘ ‘ crease - . '
I
Compare prices of food Much of the food dollar go@s for pre-
products with differing processing and preprepara+|on of good
amounts of processings ‘ products.

1c]

r

Compute. price per serv-
‘ings of convenience food

items and same items pre- N

pared from basic ingre-

dients. [C] R

fdentify advantages and Foods that have had a comparaflvely

disadvantages of using large amount of processing or market

convenience foods. [C] service are classified as convenience
' : foods.

Reasons for using convenience foods
v include sgving of time, not having to
- ' ,\ purchase seldom used items and safe-
' ’ guarding the quality of the product.
4
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e

8.3

-

Exphain purposes of
food grading and in-~
spection. [C]

- -

Design a- label that meets
government requirements
and is useful to The\ggf—
sumer. [C] -

Demonstrate ways nutri-
tional labeling is help-
ful in meal planning.

[c]

Compute cost per unit
of various foods for
comparison purposes.

Lc]

The agricultural Marketing Services
develop quality standards on which
the grades of various foods are
based. =

Grading of foods usually provides
some protection ‘for consumer.

4
- Food grades: meal, poultry, eggs,
fresh fruits, vegetables, canned
fruits and vegetables

When meat bears a meat inspebfion
ctamp it is an indication that stan-
dards of wholesomeness have been met.

- Meat Inspection Act
- Poultry Product Inspection Act

Khowledge of labeling practices, how

. to use the information provided and
‘relate it to product end use can

help consdimers make more economical®
and appropriate food choices.

The law requires the disclosure of
brand name, manufacturer and local,
net weight and ingredients used in
decreasing amounts on -labels. it

is voluntary to give nutritional
labelirg unless.-#he food is fortified
or enriched or making a nutritional
claim.

Nutritional labeling, if used, ‘must

“list number-of servings and serving

sizg, protein, carbohydrate, fat in
gr%@s.and vitamins and minerals.

Nutritional labeling is helpful in
dounting calories, avoiding restrict-
ed foods and estimating percentages
of USDRA consumed daily. '
Consumers who can compute foods costs
can save money.

~ compute cost per oz.

~ substitute foods Similar*@@ food

value_df lowep price B '
- use less expensive form of food

S



. _OBJLCTIVES L __CONTENT GENERALIZATIONS =
813_,Intefpref,value,of unit _ Unit pricing enables the consumer to
pricing. [C] compare various sizes by cost per unit,
thus making a more economical purchase.
Explain use of open dating. Open dating insures the consumer of
[C] purchasing fresh products. There is
‘ not a standardized date required. At
* present, expiration, packing or pull
\ dates are used. '
Assess cdupons as an " When coupons are routinely used in
. economical tool to use shopping they can enhance shopping
in shopping. [C] / ~ organization and new product aware- /¢
' # ness as well as save money.
If not used with discretion, they can
- increase the number and costs of pur-
chases.

When an organized shopping Pist ds
prepared, there tends to be a saving
of money, time and energy.

Describe value o
ganized market |

[cl

When food advertisements are consulfed
before shopping, menu plans can be made °
for economical use of sale items. Sale

i ‘ items must be on shelf or available s °
: \\\ upon request. , ‘

Describe sales }echniques . Awareness of a market's advertising and _
"used by markets to encour- sales motivation techniques aids a cus- )
age consumer buying. [C] tomer in not overbuying:

- free samples

- location of displays
- grouping of items
advertised specials

Describe ways consumers Economical food buying involves consid-
can reduce their food eration of unit costs, amount of waste,

expenditures, [C] nutrients supplied by food, timeyg energy
: : and further expense in preparation,
family or individual budget, tradition

— ‘and food preferences.
Explain storage pro- - The effects of good food shopping habits
cedures for specified o can easily be lost if food is not stored
. properly. : 4"

-

“  foods. [C]
v - meats, fish, poultry
- fresh produce
- dairy products

45 s =




9.0

Formulate criteria for,the selection and care of clothing,

OBJECT IVES CONTENT GENERAL IZAT|ONS

9.1 ldentify socio-psycho- Clothing can be a means of communicat-
logical aspects. of cloth- ing one's -role and sel f-concept. ‘

ing selection. [C, HP]
Clothing is a cue to personality; it
conveys an impression of what an indi-
vidual is5 does and believes.

[}

Locate examples of cloth- An individual's social and psycholog-

ing advertising directed ical need for recognition, prestige

toward goals and values and security may be partially met ¥

of young people. [C] through clothing. Advertising capa-
-~ tilizes on these needs.

Describe factors that in- Clothing needs, individual and family

fluence amount 'of money income, and goals influence the amount

spent for clothing. [C] of money allocated to:clothing.:-

Resources agmailable for meeting cloth

ing needs include available goods and

services, purchasing power and personal
< information, ability, time and energy.

?.2 ldentify different types Sources for obtaining clothing may in-

; of stores and the merchan- clude department stores,.specialty
dise and services offered stores, neighborhood stores, mail order
by each. [C] houses, variety stores, discount houses,

factory outlets, clothing exchanges,
garage sales, gifts and home and custom
te— L : sewn clothes. '

The decision of where to buy depends
upon factors as range of merchandise,
services provided, conveniences of shop-
ping, business practices of the store,

'

atmosphere and accessibility of the store.

Compare quality of garmerts Wise buying and shopping requires an
at same price and at dif- awareness of fabric, construction and
ferent prices. [C] : design, cost and function.

Clothing that is attractive and durable
may not necessarily be expensive.

Trace the energy trans- Cost of clothing may be infiuenced by
formation of a clothing © raw materials, labor costs,yproduction
article and relate it to costs, marketing and pﬁ%kaging, retait
real” cost and environmen- costs, overhead and profit,

Fal costas of the ‘J!“HC|(}‘K {Z/ 4

(-] N 4\)
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CONTENT GENERAL {ZAT I ONS

ldentify advanfages and
disadvantages of methods
of payment for clothing
purchases. [C]

Differentiate between
fads, fashions, and style
as they pertain to cloth-
ing setection. [C]

DN
Interpret guidelines
available to consumers

to make satisfying cloth-
ing decisions. [C]

Describe ways to pro-
long life of clothing.

- [c] k

Describe function of (
soap or’ detergent, wa-

‘ter softeners, bleach

and fabric softeners
in laundry. [C]

Identify water pollu-
tion problems beiftg™"
created by detergents.

[c]

Demonstrate sorting
clothes according to
fiber, color, sturdi-
ness, amount of soil
and fabric finish.
£cl

Classify stains and
identify the type of
stain removal agent
needed with the nature
of the <tain. [C]

The environmental impa=t of the pro-
duction of materials for ct2thing may
be considered detrimertal Ly <ome con-
sumers.

Garments may be purchases through cash
payments, installment buying, charge
accounts and layaway pians.

The value one places on short term
clothing styles versus longer lasting
ones affect both the individual's
cltothing expenditures and the economy
of the fashion industry.

: j
Guides to helpwone become a better
clothing shopper includes advertising,

*brand names, labels, seals of approval

and ‘past experience of self and others
with the product.

Since clothing expenditures constitute

an important part of disposable income

intel ligently caring for clothing maxi-
mizZes consumer satisfaction, saves mon-
ey and prolongs use of clothing.

Knowledge of the variety of faundry aids
and their purposes allow consumers to
select ones suitable for their clothes
and for protection of the en\ironment.

»

-

When washing clothes, garments are sort-
ed according to finish, color, fiber
content, garment construction, amount
of soil, use and ability to attract |int.

Stains on garments may be clasgified
according to the type of remover needed
to eliminate the stain: absorbant, soap
or detergent, solvent or chemical.

n
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2

9.3 Remove various stains
from di fferent fabrics.

S R

Compare advantages and
disadvantages of various
methods of dry cleaning,

(c]

-

f

Before attempting to remove any stain,
consider the fiber, colorfastness and

“type of stain =~ protein, oil base; -

grass.
U,

Self-service, coin operated dry clean-

ing machine may be a satisfactory means

to clean garments that require no spe-

cial care;_ however there may not be
adequate bacteria control.
Qualify of commercial dry cleaning ser=-
vice depends upon the reputation and
standard of the company.
Damage done to clothing by dry cleaners
can be appealed to the local Textile
Arbitration Board.
, : ¥ 4
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10.0 Select a new or used car based upon environmental, personal, financial
and operating and maintenance features.,

'I0.0"ldenTify'environmenfalrand'

OBJECTIVES

CONTENT GEMERAZFZAT i JNS

enerqgy concerns related to
use of agutomobiles.
[C, Hrj

\

Ildentify how consumers
values and purchases can
influence auto manufactur-
ers' responses to environ-
mental issues. [C]

Determine, for specific
individual/family situa-
tions, amount of money -
that can be allotted for
personal transportation.
[C, HP]

Describe fixed and flexi-
ble expenses of car owner-

ship. [C]
Compute the mdnfhly op-

erating costs of owninge
a care when it is driven

a specific number of miles.

[C]

Define depreciation and
compute approximate a-
‘mount of depreciation for
three years on a particu-
ylar car. [C]

! N

Current social concerns can be pro-
jected into the future by examining
the consequences of the continuation
of current trernds and by hypothesiz-
ing the effects of altcrnatives to
current trends.

The automobile is a major contributor
to environmental pollution and energy
use, but is also a major factor in
the nation's economic health and in
peoples' freedom of mobility.

Informed consumers making discrim-
inating choices of products can in-
fluence the fungtioning of the mar-
ket to serve umer interests and
improve utiliz@ions of resources.

Decisions regarding the use of in-
come affect the life style of in-
dividuals/families.

~

Fixed expenses occur at regular in-
tervals for a period of time. In-
cluded are:

= installment payments (principal
and interest)

- License fees

- lnsurance

- Local or state taxes

Flexible expenses occur regularly or

in varying amounts. Included are:
- gasoline
- tires

- maintenance
miscel laneous costs

‘~epreciation if the yearly value re-

“ duction of a car. The value of a car
typically depreciates 25 to 30 per-
cent of cost price in the first year,
I5 to 25 percent in the second year
and 10 to 15 percent in the third year.

34 9
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CONTENT GENERALIZATIONS

10.2 Develop a list of "good
practices in caring for
an auto. Classify as
“to ydarly, monthiy,
weekly care jobs. [C]

OCescribe three series of
tests given to a used car
»  before purchase. [C]

e

ldenti fy factors to con-
sider in selecting a car
dealer. [C]

Interpret various warrantics
~ffered by dealers. [C]

ERIC 50

AN

Depreciation may be decrea..d through
good maintenance practices and thus
result in a higher resale or trade-
in value or increase the tite of the
car.

Three tests that should be given to
used cars before purchase include:

- Inspection

- Driving test

- Mechanic or diagnostic center
check

Inspection includes checking |) in-
side for wear and tear, 2) tires for
wear, 3) rust spots, flaking paint,
4) ripples in paint or repainted
places on body, 5) windows and doors,
6) shaking wheels, 7) loss of brake
fluid, 8) light switches, controls,
safety devices, 9) worn shock absorb-
ers.

Driving test -includes |) wheel align-
ment, 2) smocoth acceleration, 3) trans-
mission, 4) brakes, 5) steert¥ng,

6) pistons, 7) road test smoothness,

8) ‘overheating.

7
A trusted mechanic or diagnostic cen-
ter should check: |) compression
pressure, 2) brakes, 3) underside
leaks in the engine, transmission,

“wheels and rear axle housing, 4) muff-

ler and tai.l pipe, 5) frame, 6) sus-
pension, 7) steering assembly.

-Considerations in choosing a car deal-

er include:

- reputation of dealer

- location in relation to residence
of buyer. A

- prices in comparison with other
dealers on similar cars.

- services p1 sided by dealer.
Warranties on used cars arec generally
for 30 days, with cost of any repairs
split 50-50. New car warranties usu-

ally extend for | year or 12,000 miles,
whichever comes first. For a warranty
to be valid, it must be in writing.
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Formulate a check list
of various types of costs
in buying a new or used

car. [c]

Compare cost, availability,
driving requirements, |is-
censing of a handicapped
driver fto those of the

non handicapped. [C]

Compare costs of finan-
cing through a car dealer,
credit union and bank.

rc]

Fill out a sales contract
in a simulated car pur-
chase. [C]

Explain the rights of the
creditor and debtor in
cases of default in credit
payment. [C]

Because of the amount of money involv-

ed and the importance of the auto-
mobile in one's daily iife, the many
factors involved in purchasing a ¢ar
need to be carefully considered.

Freguently handicapped drivers en-

counter numerous obstacles in their
quest to live in a normal environ-

ment. '

Dealer finance charges are usually
higher than those charged by a bank
or credit union.

Contract law determines the rights
and obligatigns of each party on
entering ;Qéﬁ,gr transaction.

A contract.is a binding agreement
regardless of whether or not the
signer understood the contract.

A contract should be signed only
when the buyer reads and under-
stands it and when all blanks have
been filled.

Creditor's rights granted.through
installment contracts include:

- late charges

- title retention

- add-on clauses

- repossession

- deficiency judgment
- wage assignment

10ther creditor rights not explicity
granted in contract clauses include:

- wage garnishments

- attachment
— prepayment or rule of 78

41
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10.3 | Debtor's Iegal right to reciprocate

creditor's actions include:

- Small claims court

- Disctosure laws.

- Bankruptcy laws and wage earners
plans

- Truth in Lending law includes:
disclosure, advertising

- Three cday rule, penalties.

- Fair Credit Reporting Act

- Fair Credit Billing Act

-~ Protection against deceptive
col tection

(S

>t




to consider in selecting housing and home furnishing.

1.0 Desoribe fuctor:,
UBRJECTIVES CONTENT GEMNERALIZAT IONS
.1 Define needs of persons Housing enables pecple to saficty some
that housing helps meet. of their basic phyciclingical, psychulo-
[o, He toqgical and sccial necds.
Descrite how culfural Personal values, life styles and
divercity can enrich cultu ai ba.kgrounds can influence
neighborhoods. housing choices.
TC, HP, CAT]
The family uffects The’neiqhoorhuod
and its environment and in turn is
affected by the neighborbood.
Gescribe factors that in- ‘Housiﬁg choice i< influenced by
fluence choice of housing. family composition, stage in family
. [, =P, CA] ‘ life cycle, health status of members,
values, goals and interests of in-
dividuals and family as 4 whole, types
of activitivs carried on in the home
and family economic and social situa-
tion.
1.2 lgentitfy factors to cori- Consideration should be given to:
AN sider when selecting the — .
\, location of a house or 7 - Servlces available - utilities,
Y\ apartment.  [C, HP] police and fire protection, sewers.
' - Nearness to work, school, shop-

ldentity advantages and
dicadvantages of various
type, of housing available
to conumers.,  [C, HP]

ping and medical ézcilifies,
churches, public ftransportation.

- Type of area, - urban, cuburtan,
rural.
- feightorhood - zoning, ages of

residents,
pearance.

pet requtations, ap-

A critical appraisal of the advantages
and disadvantaqes of the different
types of housing may help one establish
persorfil criteria ior the selection

of housing.

- Apartment s

- Condomintum:

- Duplex

- Mobile home:s

- Single family dwel ling
~ Retirement redidences,
- Townhouse
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1.2 List features to examipe The types nf decinn, arintios. -
in checking the quality materials and methods of constru -
of housing. [C] tion reflect the quality of h0u§§:w.

Consumers should examine sited. srace,
storage, <afety and ~tructural feg-
tires,
Distinguish between ad- The decisicn to rent or own reqguires
vantages and disadvant- weighing psgcholnqical 0t fi- 003
ages of renting and buy- advantages from a shor' and lang point
ing. [C, HP] “of view.
1.3 Define terminology used Knowledge of ltegal terminsic ;o iq
y in renting and home necessary to understand and ey out
' financing. [C, HP] successful housing *ransactions.
- Renting related terms
- Buying related terms,
Identify advantages and Various types of mirtqaqge loan agencies
disadvantages of financing are available for the consumer:
a home through various
methods. [C] " - Loan agencies
- Savings and loan associations
- Building and loan companics
- Commercial banks
“ - FHA, VA loans
: - Insurance Companies
Comparqlfhe total cost of Factors involved in the total costs
a home uﬁing three vari- - of home ownership depend upon:
- * ables--down payment, in-= . ' .
. terest rate and number of = Original cost : :
years of mortgage. [C] - Interest rate taxes
' - insurance g
- Total monthly payment © '
= Closing costs o
- Depreciation _
i - Operafion and maintenance [

I'i.4 Examine selected qovern- society, through government fegograme
ment proqrams that assist and financing, aooint conoumer s cind
low income and elderly communities in solving housityeg ppo-
persons with housing sit- biems. : ' ’
uations. [C, HP, CA] - , :

- Leqgislative acts
- Public low rent housing
I = Housing for aldertly and handi. apped

= Urban renewal proqgram
- Open housing policio,
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N

Hloa dnvestigate housing Pervons with physical Timitations
alterations needed by have special housiog needs.
the phy<ically disabled. '
¢, t, CA]

1.5 ldentity emerging techno- Advancements influencing housing deci-
logical, environmental and sions are changes in technology, de=
soctal changes that could s5ign theory, materials and methods
affect housing decisions of construction.

of the future. [C, HP]

3

r, Land use and hcusing coasts may lead

N to more multiple dwellings rather
than single family dwellings.
Energy and environmental issues in-
fluence public policy related to
housing.

I1.€ ldentify minimum essential An individuals value system and
household equipment needed interpreftation of wants and needs -

o ! as individuals establish a influence buying habits of house-

' first home. [C] hold equipment.
f’ﬁ;ifique a selected equip- Efficiency in equipment is affected

ment item for structural by design, materials, installation,
characteristics, multiple suitability for a variety of tasks
use, energy requirements use of enerqy, maintenance and ease
and maintenance and care. of use?“ﬁ\\
[c] !

1.7 ldentify home furfdishing Values, goals, standards, life style
neceds of selected indi- . and personal and economic resources
viduals establishing a ‘influence the kind and ymount of
first home.‘[C] furnishings require-.

Describe factors to Factors fo consider "= s.lecting
consider when choosing furnishings include:
home furnishings. ' .

- Cost

- _ - QuaIiTy of construction
' -+ — Durability

- ) - Method of payment .
: . e, .= Design principle o -
) STNE
- Necd ‘ SN
ue * - Space ’ . it b
. ) - Care and upkeep R
_ < - Fersonal satisfaction !
. g c - Personai resources - do i
: 7 yourself skillg
| o i | % YN
. IR » . : -
-~ . . ‘ Y = I I ' S
. , ) ) : ) o . Wi N
‘ LA
R N i N
Ay ~ T - . - T \\ ) " . n-/\_
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12.0 Analyze effects of American consumption patterns on the community, the
environment, the economy and other nations. .

~

OBJECTIVES CONTENT GENERALIZATIONS
2.1 Identify the major environ- Consumption patterns of individuais
mental problems related to and families affect the qua!lfy of
consumer consumption the environment.

patterns. [C, HP]
- high ltevel of consumption

- planned obsofescence

Examine consequences of Individual consumer choices and

" personal and family con- practices contribute to the collec-

. sumer choices on the en- tive environmental problems.

vironment and the economy. : .
Lc, HP] |
Compare the social and Effor;;\aﬁgecfed to solve envirorn-
ecdlogical costs of the mental problems need to be evaluat-
use of limited resources ed in terms of their effectiveness,
against the ebonomlc social effects and economic costs.
benefit. [C, HP] - -

Reduction of consumption to conserve
I'"mited resources and reduce pollu—
s ; : tion Gcan have adverse effe ?*s on

economic el rowth.

"‘, The life styles of individudls andg
' families are increasingly intertwined
and tnferdependenf withYall pebp les

N of the world.
2.2 Identify ways individuals - Mést Americans do not treat_water as
: ~and families consumptiom a.limited,.resource: Both home and
(T 2 ,patterns waste and pol lute industrial use of water can pollufe
: wa'rer“‘t LC, HP] N . water &ources . |
-4 & . . ) ,,bf T A i
s Describe ways individuats” S o .
can help reduce water _ N ’Tﬁ\ S . ’5
.pollution and practice “!‘ EURAY \\\' Fp -

® water conservation

. . [e,HP] o &/>
N y

' Eéﬁ:fZ.B ldentify various sources ) Phergy may- variety.of N
e of energy. f[CT ~ .~ sources: ’
/9 . . -
- coal - wood
: _ - T oil ) - sun .
¢ ' . - natural* gas ¢ geothermal
' . " =wnuc lear fuel S\human
) : wiqd -
3 . '
(4- \ . .
NN
. ¥9 .
- e Nt




OBJLCEHIVES , CONTENT GENERAL I ZAT TONS

S Exkamine how individual Personal wants 8nd hatits can conflict
and family consumption with more geners! salues of preserving
palterna wasle energy enerqy resour ces.,
resources. Lo, HP]

Fropose action for con- Individuals and families may need to
serving energy resources reslrict purchases and use of consumer
by consumers. [C, HP] products lo conserve scarce natural
resourﬁbs and limited energy supplies.
~ ¢ . A fr‘eeIkV*chosen simpler.lifestyle can //
reduce energy use. i

12.4 Interpret the concept of The adequacy of the ﬁdgg%supply inall
"international interde- parts of the world has effect on
pendence'" in retation to people eryrywhere.
the world food supply.
fc, HP, CA] Problems related to world use of food

<«

resources include increasing popular

tion, transportation, extremes in N
surplus or defiency of available goods,,
and social, political and economic .

relationships among nations, stated -~ 7
and/or individuals. \\“iA’
~ g% Rapidly increasing poputations and
inadequate food supplies can threaten
people's health and ecor ‘c progress..
*
Describe factors that Changes in eating patferns in a society
are involved in indivi- come about through changes in either
duals and families food the acceptability or availability of
consumption patterns. food items. -
[C, HP, CA]
’ » A "\r -

12:5 ldentify air, noise and Value- sfandards and patterns of living
visual pollution that of individuals and families and busi-
exists in tocal ﬁeigh— ness/industry standards can affect the
borhoods. [C] environméntal quality of neighborhoods.
Propose individual action ‘~e Recycling of discarded consumer goods'
+to reduce air, noise and and ste products conserves resources

, visual polluflon ) and réduces disposal and pollution

LC, HF] g ‘ problems. * %
A * — - . \ . R

R

o N Consumers through i-ndependent and group
o action programs can help improve the
T Ty environment. : ) <

A .
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5.0

=

Examine steps involved in career planning and finding cmployment.

OB.JECT IVES e CONTENT GENLRALFZATIONS
st Identify advantages work The productivity of individuals contri-
provide for individuals butes to satisfaction of socictal needs
and society. [CE] . as well as to fheir own weds,
An appreclation of the werld of work
in our society helps individuals un-
4 derstand the value and importance of
each worker to society.
" ‘ N
Describe relationship be- Work provides opportunities for indivi-
tween one's view of the duals to gain material bencfits, iden-
work ethic and his/her « Tity and purpose and function in 1ife.

value system. [CE, HP] .
Individuals! work ethics reflects their
value system and has a profo}nd effect
on their life of work.

—~
5.2 Interpret the ‘-oncept of Career planning involves coordinating
career planning. inferests, abilities, economics, and
[ce, HP]- decision making. ’R\

A
Vocational choige is enhanced by: -

‘- a clear self understanding --
aptitudes, abilities, ambitions,
resources, limitations -and iheir

‘causes.
- knowledge »f the requirements,
, conditions of success, advantages.

! disadvantages, compensations,
portunities and prospects in
various lines of work. , .
- analysis-of the relationship be-
" - )Tween self and job requirements.

‘-
kist factors that in- Career choices can be guided by one's
fluence career cholce. values, goals and aptitudes, abiliticg
[C&, HP CA] ‘ and interests. Economic conditions,
' labor market need and family traditinns
_ ) and influences can also affect career
o, H T
( . 5 ‘,5 choice. i
v
Assess personal qualities, . Learning to make accurate p rcepdions
aptituces and interests JJ\of one's own values, needs, goals, re-
that relate to career - sources and skills and talents cap—aid—_
selection. [CE, HP] in career selection. //9/77
List jobs for which high Examination '6f current and projected
and low labor market de- - needs for various occupations can help

mand, exist. [CE] "y individuals make career decisions.

v

1

AQ
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CONTENT GENLRAL | ZAT 1ON5

5.2 ldentify non traditional
career possibilities for
men and women.  [CE, HP]
[ xamine the amount of
education/training/ex-
perience required for a
solected career ladder.
[Cr]

R

15.3 ldentify laws related to
securing omployment.
(ce, ¢l

-

Locate employment proqgrams
sponsored by qgovernmerit
agencies for youth and
young adults. [CE, C, HP]J

include
“file

v oo
ldentitfy items to
in a woﬁk LFLdOnTIaI

. FLL]

Project strategies to use
in securing employment.

LCE] -

) .
| resume designed
ific career

[CE]

Frepare
for a spec
interest.

Describe ways fo prepare
- . for an Lm,loymgp1 interview.
[ce, HP]. N

L i

role
nged.

Traditional
stercolyping is

occupational sex
being challe

The level of employment individuals
can obtain iy influenced by their
competence, amgunl of c¢ducation and
experience, Thé demand for that
particular job and personal ini-
Fiative.

laws affect
individual.

National/state and local
the employability of an

in

v

- Age discrimination
Employment Act

- Employment of minors

- Child labor laws

-~ Equal Pay Act

- Fair Labor Standards
wage~-hour law)

T N

At  Federal

. ™~
Government agencies provide a variety
of \programs to aid emptoymenf of young
people.

/ 'Y N

N N

Work-credentials can include social
security number, birth certificate,
workK permit, diploma, degree ueFTifi-
cation, l|icense, professional or union
membership, naturalization papers,
security clearnace, military service
record and resume of qualnfncaflong and

wOrk experience.

Communication skills are essential iw
securing_employment.

\

/ |
]

inciudes a brief compilafion/
information, wo}k
informaTion.(

A resume
of pertinent personal
experience and pefrsonal
A personal interview can be the Sinqlf
mostrdecisive stage in secking employ

ment., I ;

s
Préparinq for the interview involves

Knowihg yourself well and knowing/ some-
Thinq about the organization you %re
hl iewing erh

e
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i3.3 Critique simulated employ- Appearance, body language and communi-
ment interview. [CE]} cation skills can influence an inter -

viewer. ’

13.4 ldentify occupations re- Occupations“relating to consumer ser-
lated to consumer services, .+ Vices, personal and family finance field
personal and family eco- may be clerical, sales or service in
nomics. [CE, C] nature.

Describe the kind and a- ' When considering an occupational choice,
mount of education, skills factors to consider "are the characteris-
and personal qualities tics of those working in the field, their
needed to succeed in various lifestyles, location of jobs, résponsi—
consumer, family and personal bitities and activities related to the
economic fields. [CE,C] job, potential for advancement and amount
of education needed.
4
{
) N
1
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